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ROLE OF SELF INSTRUCTIONAL MATERIAL
IN DISTANCE LEARNING

The need to plan effective instruction is imperative for a
successful distance teaching repertoire. This is due to the fact that
the instructional designer, the tutor, the author (s) and the
student are often separated by distance and may never meet in
person. This is an increasingly common scenario in distance
education instruction. As much as possible, teaching by distance
should stimulate the student's intellectual involvement and contain
all the necessary learning instructional activities that are capable
of guiding the student through the course objectives. Therefore,
the course / self-instructional material are completely equipped

with everything that the syllabus prescribes.

To ensure effective instruction, a number of instructional
design ideas are used and these help students to acquire knowledge,
intellectual skills, motor skills and necessary attitudinal changes.
In this respect, students' assessment and course evaluation are

incorporated in the text.

The nature of instructional activities used in distance
education self- instructional materials depends on the domain of
learning that they reinforce in the text, that is, the cognitive,
psychomotor and affective. These are further interpreted in the
acquisition of knowledge, intellectual skills and motor skills.
Students may be encouraged to gain, apply and communicate
(orally or in writing) the knowledge acquired. Intellectual- skills
objectives may be met by designing instructions that make use of
students' prior knowledge and experiences in the discourse as the

foundation on which newly acquired knowledge is built.

The provision of exercises in the form of assignments,
projects and tutorial feedback is necessary. Instructional activities
that teach motor skills need to be graphically demonstrated and
the correct practices provided during tutorials. Instructional
activities for inculcating change in attitude and behavior should
create interest and demonstrate need and benefits gained by
adopting the required change. Information on the adoption and

procedures for practice of new attitudes may then be introduced.

Teaching and learning at a distance eliminates interactive
communication cues, such as pauses, intonation and gestures,

associated with the face-to-face method of teaching. This is



particularly so with the exclusive use of print media. Instructional
activities built into the instructional repertoire provide this missing
interaction between the student and the teacher. Therefore, the
use of instructional activities to affect better distance teaching is

not optional, but mandatory.

Our team of successful writers and authors has tried to

reduce this.

Divide and to bring this Self Instructional Material as the best
teaching and communication tool. Instructional activities are
varied in order to assess the different facets of the domains of

learning.

Distance education teaching repertoire involves extensive use
of self- instructional materials, be they print or otherwise. These
materials are designed to achieve certain pre-determined learning
outcomes, namely goals and objectives that are contained in an
instructional plan. Since the teaching process is affected over a
distance, there is need to ensure that students actively participate
in their learning by performing specific tasks that help them to
understand the relevant concepts. Therefore, a set of exercises is
built into the teaching repertoire in order to link what students
and tutors do in the framework of the course outline. These could
be in the form of students' assignments, a research project or a
science practical exercise. Examples of instructional activities in
distance education are too numerous to list. Instructional activities,
when used in this context, help to motivate students, guide and

measure students' performance (continuous assessment)



PREFACE

We have put in lots of hard work to make this book as user-
friendly as possible, but we have not sacrificed quality. Experts
were involved in preparing the materials. However, concepts are
explained in easy language for you. We have included many tables

and examples for easy understanding.

We sincerely hope this book will help you in every way you

expect.

All the best for your studies from our team!
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BASICS OF TOURISM AND
GUJARAT TOURISM

Block Introduction :

Tourism is such an activity that everyone takes part in some point of time
of life for rest, relaxation, enjoyment, fun etc. to break the monotonous routine
of life. A visit may be for a picnic, day trip from a school or a visit to the tourist
places include monuments/parks/friends. Knowledge and meaning of tourism can
help to understand the dynamics of the tourism industry. Tourism has caused mass
movement of people from one place to another over centuries, it is economic
activity in itself. Travel means the individual movements from one location to
another or destination, using one or several modes of transport. It includes various
purpose of travel person undertakes, it may be for leisure, pleasure, employment,
study, family/friends, culture, sports events, health, etc. The three main dimensions
to define and distinguish tourism from various forms of travel are movement —
where ? Time — Ask how long ? motivation — Why ? In this block we will discuss

about all those things and gather knowledge about Gujarat tourism also.

Block Objectives :

1. Define tourism and its components
2. Relate tourism and geography
3. Understand the importance tour operations

4. Define itinerary

5. Make itinerary for your favourite destinations
6. Connect geography and your travel plans

7. Learn about Gujarat tourism

8. Find out Gujarat's major destinations

9. Have knowledge about Gujarat's culture

10. Learn about Ahmedabad— The world heritage city

Block Structure :
Unit 1 : Basics of Tourism and Tour Operations
Unit 2 : Travel Itinerary

Unit 3 : Gujarat Tourism



E 01 Basics of Tourism and
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UNIT STRUCTURE

1.0 Learning Objectives

1.1  Introduction

1.2 Elements of Tourism Supply Chain
1.3  Tour Operations

1.4 How to Make a Tour Package
1.5 Let Us Sum Up

1.6 Answers for Check Your Progress
1.7  Glossary

1.8 Assignment

1.9  Activities

1.10 Case Study

1.11 Further Reading

1.0 LEARNING OBJECTIVES :

After going through this unit, you will be able to :

. Define tourism and its components.
. Relate tourism and geography.
. Understand the importance tour operations.

1.1 INTRODUCTION :

Travel generally means the action of individual movement from one
location or destination to another using one or many modes of transport. It
involves various forms of a person's journey for leisure, pleasure, employment,
study, family/friends, culture, sports events, health, etc. Almost all types of
locations and destinations are included in tourism activity.

Tourism refers to an individual's mobility to places with a potential for
visit, large cities, less travelled places, mountains, beaches, national parks,
museums, monuments, etc., for recreational or leisure purposes. In nature,
mobility is temporary, limited and non-remunerative.

The primary motive for travelling is leisure, recreation and fun when
individuals travel for tourism to break monotonous routine of life. All these
activities give them a wonderful and memorable experience that they will always
cherish. People travelling with different attitudes and motives choose tourist
attractions.

United Nations World Tourism Organization (UNWTO) defines, "Tourism
is a social, cultural and economic phenomenon which entails the movement of
people to countries or places outside their usual environment for personal or
business/professional purposes".



Geography of Tourism

There four kind of chains in the business of the operating tour or we can
say the tour business. We will discuss the tourism supply chain in the coming
topics.

1.2 THE CORE ELEMENTS OF TOURISM SUPPLY CHAIN :

As defined by Zhang, X., Song, H., & Huang, G. Q. (2009), "The tourism
supply chain (TSC) is defined as a network of nodes (tourism organizations)
engaged in different activities, including the procurement of raw materials,
fabrication of parts, assembly and subassembly of components, final assembly
of end products, and delivery of finished products to customers".

< Flow of information
Tier 2 Tier 1
Suppliers Suppliers
Producers = Hotels, —_— —_— . —
of Food, Airlines Tour Travel Tourist
Drinks |—— Shopping j—— Operators |_|  Agents __|
Crafts Dinning
| ULlItes |l elc. —_— - | —
8 etc.

Local Peculiar Encounters ]|

Flow of goods & services

v

The Tourism Supply Chain
Source — Wongsurawat, W., & Shrestha, V. (2018)
As you can see in the figure, there are four stages of the supply chain.
1. The suppliers/ service providers (Tier 1 and Tier 2)
2. The tour operator
3. The travel agent
4. The tourist

The service providers : A person or organisation who provides tourism
services related to attractions, accommodations, accessibilities, amenities and
activities. These are also called the 5As of tourism. Tier 1 services are related
to attractions, accommodations and accessibilities. The Tier 2 services are related
to amenities and activities.

Attraction : As (Mill and Morrison : 1992) define, It is essential to
interpret a tourism attraction as anything that has the power to draw one towards
it. It is because of this drawing power that individuals feel compelled to visit the
attraction and go. Attractions are the reason why most people travel and
experience visiting destinations. Attractions can be natural, cultural or manmade.
Gir national park and the valley of flowers are natural attractions. Dance forms,
Music are cultural attractions. Monuments like statue of unity, Taj Mahal are
included in manmade attractions.

Accommodation : As per Italian National Agency for the Protection of the
Environment the tourist accommodation service is defined as, "The provision, for



a fee, of overnight shelter in appropriately equipped rooms, including at least a
bed, offered as a main service to tourists, travellers and lodgers". Hotels, resorts,
lodges can be included in accommodations.

Accessibility : The medium through which a tourist reaches to a destination
is called accessibility. The medium can be flights, trains, buses etc.

Amenity : All the other services those are needed for a happy comfortable
travel are called amenities. These services can be food, drinking water, sanitary,
taxi services etc.

Activity : It includes the thing what a tourist does in a destination. For
example, activities can be heritage walk, adventure sports, jungle safari etc.

1.3 TOUR OPERATIONS :

Tour operator : Aryear Gregory (1985) defines, "The Tour Operator is the
architect/manufacturer who assembles the tour ingredients and creates travel,
creates a market, creates lead and creates an annuity by having satisfied clients
who return year after year".

Tour operator is person or organization which combines the travel services.
The tourism supply chain, the tour operator acts as a mediator between the travel
related service providers and the tourists.

To define the large—scale operation in the tourism industry, the term tour
operator is used the travel intermediary services. Thus, depending on the size of
the market and organisational structure,' tour operators' can be wholesalers and
retailers. Good examples of a dual travel organisation are Thomas Cook, Cox &
Kings and Kuoni. Most tour operators in the Indian tour operating market are the
result of successful retail travel agencies in their own travel markets. A Tour
Operator is described as an operator organization/company/company with complete
ground services such as accommodation, local sightseeing, local cultural fairs/
festivals, etc. packaging the trip to and from a destination. Interestingly, they
themselves offer these services as some of the tour package ingredients they own
or arrange these ingredients from various destination operators.

Type of Tour Operators : We can categorise tour operators into two
International tour operators and the domestic tour operators. International Tour
Operator is someone who deals with international packages or tour operation
between two countries or more, Domestic Tour Operator is a tour operator who
deals with the packages in his own country. We can divide the international tour
operators into two parts. These are outbound tour operator and inbound tour
operator. An Qutbound Tour Operator is a tour operator Max packages of a
different country from his origin country or you can say who makes packages
for a foreign country for the tourist of his own country. For example Varun is
a tour operator who is operating in New Delhi. Varun makes tour packages for
Indian citizens but Varun's packages are based on foreign destinations. Here Varun
provides services in foreign destinations to the Indian nationals. So Varun is an
outbound tour operator. Outbound tour operators are also called the resident tour
operator. The second one is inbound tour operator. Inbound Tour Operators
make packages for foreign tourists based on their own country's destinations. Let's
say Vikas is a tour operator who is looking after services locally. Vikas provides
tour services to the foreign nationals who visit India. In this case Vikas is an
inbound tour operator. The inbound tour operators are responsible for the local
arrangements.

Basics of Tourism and
Gujarat Tourism
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Domestic tour operators are the tour operators who provide tour services
to the residents of their own country and their package is based on the destinations
of their own country. They don't send or receive tourists to or from foreign
countries. For example let's say Prem who operates from Mumbai. Prem provides
tour services to Indian nationals for the destinations which are in India. In this
case Prem is a domestic tour operator. Domestic tour operators don't have to deal
with visa, foreign exchange, international flights, etc.

The next is Mass Market Tour Operators. This kind of tour operators
purchase the services in bulk and sell it to others small tour operators in required
quantities. These tour operators make commission in between as a source of
earning.

Specialist Tour Operators are the tour operators who operate in a
particular market segment. For example, some tour operators only operate for
religious travel and some operate for adventure travel. This type of tour operators
doesn't make other types of packages. They are limited to a particular type of
package.

The direct sell tour operators are the organisations who directly sell tourism
services to the customers bypassing the travel agent. In this way, they can reduce
their cost and provide the package to the tourist. They target the customer in a
low price segment.

Travel agent : The American Society of Travel Agents (ASTA) defines the
travel agent as follows :"An agent is a person who undertakes a job for another
person, who is the 'principal’. The principal in such a relationship not only sets
the goals of the job, such as selling tickets, but also may control the means and
manner in which the job is done".

Travel agents generally sell on behalf of travel vendors to end—users. The
tour operator is licenced by the Ministry of Tourism. The main source of revenue
for travel agents is commissions and other reserves, while the tour operator profits
from the provision of services / products to clients and also earns commission
from various travel providers such as hoteliers, transporters, airlines, cruise
companies and destination companies, etc.

The Major Differences between Travel Agent and Tour Operator
1. Travel agents generally sell on behalf of travel vendors to end—users.

2. Almost everything and anything associated with the tour package is
planned by tour operators.

3. Tour operators specialise in dealing specifically with one country or
destination at a given moment. But travel agents are not normally
specialized; they may deal in many countries and destination at given time.

4. Some travel agents work directly with tour operators and tour operators in
the majority of cases and provide the tour operators with customer
information. Tour operators directly deal with the service providers.

5. Tour operators have to obtain license from Ministry of tourism. But travel
agents don't have to work in tourism sector.

6. Tour operators are directly responsible to regulatory authorities.

7. Most of the cases, the tour operator acts as a wholesales and the travel agent
acts as a retailers.



Travel Information : Information about travel is a tour operator's first and
foremost activity. Today, by publishing a website with detailed travel information,
most tour operators have developed an internet presence. In addition, for all travel
companies, the use of technology has become vital. Most travel companies have
hired technology companies specifically to maintain their website and upload the
latest travel information. In addition, these companies use Global Distribution
Systems (GDS) travel service distribution companies such as Sabre Holdings,
Amadeus, Galileo and World to provide up—to—the—minute detailed information
on tens of thousands of flights, hotels, carriers, car rental and other tourism
services, including package tours.

Tourist Publicity Material : To attract and motivate tourists, tour
operators produce enormous tourism-related materials. In addition, travel agents
and tour operators produced a variety of advertising materials on adventure,
wildlife, tourist resources, including shell folders.

Market Research and Statistical Data : For planners and policy makers,
market research and statistical data are important tools not only for planning/
policy formulation, but also to monitor the progress of schemes and evaluate their
impact. An annual publication called "India Tourism Statistics" is published by
the Ministry of Tourism each year, providing details of international and domestic
tourism, including details of classified hotels, etc. In addition, a small brochure
called "Tourism Statistics at a Glance" is also released, providing up—to — date
and latest key statistical data.

265 254 54,

Foreign tourist arrival in Millions (Source : Statista)

a Check Your Progress — 1 :

1. A person who combines all the services and make it a package is called :
(a) Tourist (b) Tour operator
(c) Travel agent (d) Service provider
2. Tour operator sells the package to :
(a) Tourist (b) Travel agent
(c) Both (d) Service Providers
3. Domestic tour operator working area is :

(a) Foreign land

(b) Within geographical limit of own country
(c) Both

(d) None of the option given

Basics of Tourism and
Gujarat Tourism
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1.4 HOW TO MAKE A TOUR PACKAGE :

Tour package is a combination of more than one service which tourists are
going to use in a particular destination. We are going to discuss making a tour
package so that you can make your own tour package.

During the first step, you have to do research. You have to do research
on the destination for which you are making a package. And also you have to
do research on the target market. Let's first talk about the destination. Before
making a package for a particular destination we have to identify the economic,
political, social and climatic conditions that will influence our package in future.
The economic condition of the destination is important in pricing the tour package
for example, someone is going to enjoy a holiday in the United States and
someone is going to enjoy a holiday in Thailand. The economic condition of the
United States is better than the economic conditions of Thailand. The purchasing
power of the people of the United States is more. Tourism services are going to
cost more in the United States. We have to take into consideration the social and
political conditions. We cannot make a package for places where the social
conditions are not good. For example there is a destination in which a civil war
is going on. So, you cannot make a package for that. The tourists cannot take
risk to travel to the destination. So your package cannot be profitable for that
destination. We have to take into consideration the political condition also. For
example, for Indian citizens there are some restrictions for Pakistan. These
restrictions can be religious restrictions or can be visa restrictions or it may be
political reason also. So there is a difficulty in making a tour package for Pakistan.
For making a package we have to think about the climatic conditions also.
Tourism business is a seasonal business. People travel to hill stations to escape
the heat of summer. You cannot make a hill station package in winter. Another
example is people go for a bike tour from Manali to Leh. But in the rainy season,
there are many landslides. So, it's not possible to make a package for Manali to
Leh during the rainy season.

Before starting your own package, you have to do research on the target
market and the target market of the group of people who we are targeting. The
target market is the group of people who have a level of interest for our product.
And at the same time they have the purchasing power. That means they have
enough money to buy our package. So, for making a package we have to take
consideration of the needs of our target market. For example, I am making up
religious packages for senior citizens. I am going to take them to Rishikesh. I
cannot make them stay in camps. We have to book good hotel rooms and we have
to provide the medical facilities for the tourists if it is required. Another example
can be a tour package for college students. It's an adventure tour package. As they
are students they don't have much spending capacity. So, I can make them stay
in camps which will be suitable for them.

In the second step, you have to ask yourself some possible questions. How
much is the demand in the market ? We cannot make a product if there is not
a demand in the market. If there is no demand then who will buy the product ?
How practical is the tour ? It really sounds amazing to sit at home and think about
making a tour package for the United States or any other destination. But when
we take 50 or you can say hundred people with us in a group can we manage
them in the United States ? It's easy to think that the tour can be completed within
3—4 days. But practically when we are in a group of people we cannot make them



feel tired as they are our customers. The next question is how profitable will the
tour be for us ? After all, we are making the tour package for profit. We are in
a business and we have to make money without money or business cannot grow.
So, at the end of the day we have to make profit.

Third, you have to negotiate with our service providers. Tourism business
runs on reliability. Your customer is going to enjoy vacation in a foreign country
with his family. So he is looking for a reliable person who he can trust for safety,
reliability and safety depends on our service providers who will provide the
service in the foreign country. We have to find a reliable ground operator in a
foreign country. We have to negotiate with them to cut down the cost so we can
provide our tour package to our customers within a lower price range in the
segment and we can beat the competition.

In the fourth step, we have to keep in consideration the disposable income
of our target market to cost our package. People enjoy holidays with their families
in their disposable income. Where the disposable income is more the person can
spend more money on a tour package.

In the fifth step we have to price our package. We have two types of
pricing. The cost oriented pricing and the market oriented pricing. In the cost
oriented pricing strategy, consideration of the profit margin and the cost. For
example if your package is costing hundred rupees and you want to set a profit
margin of 20% then your price will be e 120 rupees. We can define cost as the
amount of money required to make a package. Price is something in which we
are selling our package. The next type of pricing is called market oriented. In
market oriented pricing we have two kinds of pricing strategies. One is skimming
and another is penetration pricing. We use the skimming strategy when we already
have a market and a good reputation. When we launch our package we make the
price high and then gradually we bring down the price. In the penetration method,
we launch our product at a low price. Let's some customers and have some good
reviews we gradually increase the price.

In the sixth step, think about the administrative staff or you can say the
employees who are going to run your tourism business. As I said before our
tourism business is seasonal. So we don't require the same number of employees
all over the year. To reduce the cost we hire interns in peak seasons.

In the seventh step, we have to make a brochure. The brochure must
contain the name of our company, the transport mode, the details of the
destination, the description of the destination, type of accommodation, and meals
services of the ground operator, the price range, extra charges, details of the
special arrangements, cancellation terms and the documents which are going to
be required.

In the eighth step, we will make a tour manual. In the tour manual, we
will provide the procedure and policies that were in an efficient manner. It is kind
of a standard operating procedure which will be used in operating hour to hour.
It contains the day—to—day responsibilities for the staff to the guidelines for
walking with vendors, guidelines for working with tourists and How to handle
an emergency situation.

In the last step, we will remote and sell our tour package through
advertising public relations sponsorships exhibition travel marks familiarisation
to us your personal selling.

Basics of Tourism and
Gujarat Tourism
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0  Check Your Progress — 2 :

1. The combination of services is called :
(a) Package (b) Bag
(c) Service basket (d) None
2. The word tourism is derived from the word :
(a) Tour (b) Tornos (c) Travel (d) Tartarus

3. What kind of role travel agents play in tourism supply chain ?
(a) Wholesaler (b) Retailer

1.5 LET US SUM UP :

A travel agent is a company that, on behalf of third party travel suppliers,
such as airline, hotels and cruise lines, sells travel-related products and services
to end—user customers. Travel agency customers include tourists and business
travellers. In various countries, some agencies also serve as general service agents
for foreign travel companies. A tour operator, on the other hand, is a company
that specialises in the planning and operation of pre—paid, pre—planned holidays
and makes them available either directly or through a retail travel agency to
tourists. Thus, for those planning to enter this vital sector of the tourism industry,
there are ample opportunities. Even if your area is a tourist destination, many of
you have huge job opportunities right in your own location.

In this unit an attempt has been made to give the students an idea about
the meaning, concept and importance of the tour operation and travel business.

1.6 ANSWERS FOR CHECK YOUR PROGRESS :

a Check Your Progress 1 :
1. (b), 2.(b), 3.(b)
a Check Your Progress 2 :
1. (@), 2.(b), 3.(b)

1.7 GLOSSARY :

Tour operator : A person who combines tourism services and make a
package.

Travel agent : A person who acts as a retailer and provide services to the
tourist.

Package : A combination of all the services.

1.8 ASSIGNMENT :

1. Visit a tour operator and ask for his packages. Compare the packages and
find out the best one. And define how the supply chain works for that
particular package.

2. What is the role of tour operator in tourism supply chain ?
What are the steps to make a tour package ?

4, Describe tourism supply chain.



1.9 ACTIVITIES :

L. Visit a travel agency and find out inclusion of tour packages.
2. Search the internet and find out the best packages for your dream
destination.

1.10 CASE STUDY :

Switzerland Tourism collaboration with Simon Bosshart :

Partnering with other businesses in your destination (hospitality providers
or other tour and activity providers) can be a great way to market your product
and destination. When tourists visit your area, they see the entire stay, (activities,
tours, and accommodation) as a whole. By bundling your products you can deliver
a great overall experience to the visitors. It also saves time for your customers,
instead of researching and comparing different items that make up a whole trip.

The tourism business environment is driven by small and medium-sized
enterprises which are not used to working with each other. They need to start
working together, bundling their services and distributing them on one particular
channel. Let's use the Skiing example. Most travellers go to a tourism office for
the first time to learn about skiing and rent equipment. But how do they find the
right facilities ? Where do they get the best prices ? If they manage to sort this
out, they need to figure out the different types of passes—do they buy a pass for
one day, one week, multi—day ? As for those travellers who want to learn how
to ski, who are you getting ? How do you come across the right instructor ?

Customers end up wasting up finding information and comparing products
and prices for so much time. The process can be amazingly intimidating too. The
solution must be to simplify this entire process, for example by creating a
"beginner experience" package in which different companies work together. Also,
they must be prepared to pay their distributors a commission. Many suppliers are
driven by B2C and think commission is a waste, but if you want to reach an
overseas market, you need to do this.

1.11 FURTHER READING :

1. Tour Operators and Operations : Development, Management and
Responsibility Book by David Leslie and Jakki Holland

2. Tourism Operations and Management, Textbook by Archana Biwal, Joshi
Vandana and Sunetra Roday

3. The Business of Tour Operations Book by Pat Yale

Basics of Tourism and
Gujarat Tourism



10

02 Travel Itinerary

2.0 Learning Objectives

UNIT

2.1 Introduction

2.2  Types of Itinerary

2.3 Do's and Don'ts of Itinerary Preparation
231 Do's
2.3.2 Don'ts of Itinerary Preparation
233 Example of Itinerary : Golden Triangle

2.4 Let Us Sum Up

2.5 Answers for Check Your Progress

2.6 Assignment

2.7  Activities

2.8 Case Study

2.9 Glossary

2.10 Further Reading

2.0 LEARNING OBJECTIVES :

After going through this unit, you will be able to :

. Define itinerary
. Make itinerary for your favourite destinations
. Connect geography and your travel plans

2.1 INTRODUCTION :

Definition : A travel itinerary is a schedule of events relating to a planned
travel. Talking about a schedule of events that means the events are scheduled
as per the convenience of the customers.

Interpretation : A key and important component of a tour package is an
itinerary. It can be an initial or a final itinerary. It is essentially intended to identify
the origin, destination and all stopping points along with the transport,
accommodation and other facilities on the journey of a traveller. In addition, the
itinerary shows the progression of the different ingredients of the tour and
provides essential information such as the starting point, the departure point, the
days of departure, the duration of the tour, the legal requirements, the characteristics
of a destination, optional activities and meals, and can perhaps be called a central
point for the tour company's success.

A planned schedule can save a lot of time. When a tourist visits a
destination, he visits that because he wants to enjoy. And at the same time visitors
or travellers they have limited amount of time which can be utilised optimally.
Let's say, you have your summer vacation. You are going to Shimla to enjoy the



hill station. How much you can afford in how many days you can spend in Shimla
? If I say you plan your travel for seven days and you want to see the whole Shimla
in those seven days only. So you have to plan something because you don't want
to waste your time by visiting unnecessary places. You have to prioritise your
activities and events in a particular destination.

Itinerary preparation takes a lot of time research for the tour operator and
travel agent. But once it is made it's a win—win situation between the tourist and
the travel agent.

2.2 TYPES OF ITINERARY :

®,

<> General Tour Itinerary :

A general itinerary aimed at and commercialized to a wide range of clients.
It is an open itinerary which takes a wide range of interest into consideration.

®,

< Customized Itinerary :

A customized itinerary crafted especially for an individual client as per the
needs and interests of that client. Practices in the tour operation industry highlight
two types of tourist itineraries Ready—Made and Tailor—Made. The prepared
itineraries are made beforehand without knowing when and who will buy. It's
similar to making clothes, shoes and displays in a shop. It is prepared to suit the
maximum number of potential travellers. It must be marketable and should be
focused on the potential segmentation of the market. The tour operator should
consider its capacity, market, marketing strategy, competition policy, future
company policy, price while preparing a ready—made itinerary.

On the other hand, special or tailor—-made itineraries are made to suit the
individual travellers upon request. In fact, a Tailor-Made itinerary is developed
for the specific traveller/customer's request or on demand. Thus, when preparing
special or tailor—made itineraries, it is possible to communicate in two ways, so
that itineraries can be prepared according to the tourist needs. In this type of
itinerary, it is generally known the duration, places of visit, date, hotel plan, type
of service required.

The discussions above elaborate that itineraries can be of various types.
It can also be prepared for various uses. An Itinerary prepared for Manager
includes itinerary of various customers indicating point of assembly, enroute
points and destination points along with different services starting from tourist
requirements. In addition, tour manager wants to know at a time about all
happenings. Secondly, the Transport Itinerary only includes transport elements
for booking transport or for informing drivers. Thirdly, The Tour Guide tour
includes all the details to be visited and finally the tourist itinerary includes a
detailed description of the destination, services and activities to be carried out.

®,

< Itinerary for GIT :

In general, GIT itineraries are designed or developed to meet the needs of
first—time travellers. Therefore, a Group Inclusive Tour (GIT) itinerary follows
the fixed itinerary and schedule for the first time that travellers do not want to
take any risk. Options are limited to customers or gusts or group members in a
GIT package tour and follow it as per tour itinerary.

The primary reason is that it is a ready—made package, and instead of
individual interests, common activities are encouraged. As many things are pre—
arranged, pre—planned and pre—priced, there is no scope for alterations. Naturally,
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in the case of group reservations, cancellation of rooms / or any reservation is
not permitted at the eleventh hour. Any change in the route may create situations
of crisis and disruption and disrupt the distribution channel.

®,

< Itinerary for FIT :

To meet the needs of repeat tourists or those who want to travel
independently, the Free Independent Tour (FIT) itinerary has been developed. In
general, travellers have complete knowledge of the destinations they want to visit.
In contrast, the itinerary of the Free Independent Tour (FIT) is preferred for its
freedom to select hotels, places, transport, guides and other services. Modifications
may be possible in this kind of itineraries at the last hour due to the last hour
program changes or any untoward incidences. There are flexible options, and at
their disposal, customers can meet personal requirements. Clients may ask the
tour operator to make certain changes as per interest and preferred activities. Tour
operators can do what is necessary to prevent flights, trains, vacant rooms and
other services from becoming available. In addition, this type of itinerary provides
tourists with good space to conduct activities of personal choice and interest.

2.3 DO'S AND DON'TS OF ITINERARY PREPARATION :

2.3.1 Do's :
Things to be Considered While Preparing an Itinerary

. Route Map & Routing of Itinerary : Exact route of the intended tour must
be clear. Backtracking or routing the pax in circles should be avoided,
unless it's necessary.

. Pricing the Itinerary : Speed of the itinerary should be according to client
requirement, age, health, purpose, preference etc of the tourists. One should
never take the passengers for granted.

. Interests of Tourists : This is an important way to add more value to the
tour itinerary. The client's interest can be matched with the corresponding
attractions & activities of the proposed tour.

. Details to be considered : Details like holidays, opening & closing
timmings of monuments and other tourist places, allowed baggage, expected
weather, airport check—in formalities, suitable clothing etc. are extremely
important while finalising the itinerary.

w» Do's and Don'ts of Itinerary Preparation :

Identify the number of days you'll have on the ground. Include air travel
days so everyone's flight arrivals and departures can be included, and travellers
know where to go on the first day.

Include the names, addresses, phone and fax numbers of hotels or private
homes as well as the time difference. Research on connecting options should be
prepared in advance. Pay particular attention to potential delays related to airport
check—in, travel to and from airports or train stations, car rental, distances
between attractions, time differences, unfamiliar roads, and even local traffic
conditions at various times during the day.

Resist the impulse to over plan. Some destinations don't conform to
schedules and you want to stay flexible and be open to spontaneous opportunities.
They will arise unexpectedly such as delay of trains etc. A fellow traveller
suggesting a scenic detour to a destination is one such example.



Contact tourism boards at your destination for brochures, coupons or
referrals. Keep all pertinent trip information in one file. Compile a list of flexible
task to fill spare time while you wait for connections. Bring a book or magazine
as well as bottled water.

0  Check Your Progress — 1 :
1. What kind of things can be added to an itinerary ?

(a) Timing of events (b) Timing of activities

(c) Type of hotel rooms (d) All of the above
2. Which is not a type of itinerary ?

(a) Loop (b) Bloop (c) Star (d) Double Star
3. Itinerary is needed for

(a) Prioritise time
(b) For better explanation of the destination
(c) For the events timings
(d) All the above
4. Itinerary is prepared by

(a) Tourist (b) Tour guide
(c) Service provider (d) Tour operator
5. Itinerary means
(a) Plan (b) Schedule (c) Timing (d) None

2.3.2 Don'ts of itinerary preparation :

Do not bypass or overlook a specific destination. Don't overlook regional
customs and laws, local briefs and folklore etc. Don't exert much pressure on
tourists, they must be relaxed. Don't leave last minute hotel reservations. Don't
just trust your manual, Printed guidebooks and published guides. Don't disregard
local Culture. In a foreign country, the last thing you want to do is be ignorant
of cultural norms, and end up offending someone you don't understand.

Developing a tour itinerary seems to be a typical job, but if approached
in a systemic manner, it is actually a very easy and quite simple task. While
preparing an itinerary, one should think about how to organize the entire tour,
stay and visit places. The web contains a wealth of information about the places
one plans to visit and know about them well in advance. The main purpose behind
preparing an itinerary is to stay focused while on the visit and to protect you from
turmoil.

You spend a lot of money on travelling, so you need to make sure your
trip is well planned and you don't end up wasting your time and energy doing
something you haven't come up with. It has been experienced that travelling can
sometimes lead to unforeseeable occurrences that may not have been evaluated
in advance or while preparing a tour itinerary. Preparing an itinerary, however,
solves these problems, and helps tourists manage their expenses well. The tour
itinerary is clearly the total tourism product designed and offered to the tourists.
It covers different types of services which reign from pre—departure to post—
arrival.
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2.3.3 Example of Itinerary : Golden Triangle
< Day 1 : Arrive Delhi :

Arrive Delhi Airport / Railway Station and check—in at hotel. Later visit
Red Fort, Chandni Chowk, Jama Masjid, Qutub Minar and Humayun's Tomb.
Overnight at hotel.
° Day 2 : Delhi — Agra :

After breakfast, drive to Agra . Arrive Agra check—in at hotel. Later visit
Magnificent Agra Fort and Taj Mahal. Overnight at hotel .

®,

w» Day 3 : Agra — Jaipur via FatehpurSikri :

After breakfast, drive to Jaipur, en route visit FatehpurSikri. Arrive at
Jaipur, check—in at hotel. Overnight in hotel.

®,

< Day 4 : Jaipur :

After breakfast visit Amber Fort with elephant ride. Later visit Royal
Palace museum, JantarMantar and Hawa Mahal. Overnight at hotel.

w» Day 5 : Jaipur — Delhi :

After breakfast drive back to Delhi. Arrive Delhi check in at hotel.
Overnight at hotel
“» Day 6 : Depart Delhi :

After breakfast, drive to Delhi Airport for onward journey.

24 LET US SUM UP :

Itinerary is important, as it can help maximize your travel time. It may also
help you decide what activities on your trip you think you can afford. You need
to make sure that the time you have isn't going to conflict with your desire
activities. Itinerary is also good for travellers who cannot manage their time in
a real way. By doing activities you do not have to plan every second of your trip.
You can spare time on buffer days, too. You don't have to follow your itinerary
100 per cent. It can be your guidelines though, so that you know what to do to
manage the time.

Itinerary is important to manage your travel expenses for your journey. Yes,
travel can be very expensive especially if you refuse to plan your expenses in
advance. You'll know specific estimation of the trip by making itinerary. You don't
have to spend money off the budget this way. During your trip itinerary can be
your reminder to do things in order. It's easy to forget things with the excitement
and everything, sometimes. So, you end up missing stuff that you really want to
enjoy during your trip. Thus itinerary can help you remember what you're
supposed to do after another. It's also a great tool to let you know what things
to prioritize on your holiday. Your holiday time here is limited. Itinerary is also
important, because it sometimes easily forgets the essentials of your trip. When
you plan multiple trips it is even more important. You need to fill your itinerary
with the essentials of travel including what clothes to wear when visiting certain
places, what medicines to take later, or what emergency numbers to call if
necessary. With itinerary, you have a higher chance to really enjoy your trip,
because you don't have to think about possible and predictable inconvenience.
Your trip will also most likely be stress—free.



2.5 ANSWERS FOR CHECK YOUR PROGRESS :

a Check Your Progress 1 :
1.(d), 2.(b), 3.(d), 4. (), 5. ()

2.6 ASSIGNMENT

1. What is your favourite destination ?
2. Write a short note on your favourite destination ?
3. Make a 3 night, 4 days itinerary on your destination ?

2.7 ACTIVITIES :

1. Visit a travel agency and find out their packages.
2. Search the internet and find out the best packages for your dream
destination.

2.8 CASE STUDY :

Development of the Buddhist Circuit in India

In Buddha's quest for enlightenment around 200 BC, the circuit includes
pilgrimage sites such as Bodhgaya, Sarnath, Kushinagar, Rajgir and other
important sites. Devout Buddhists have largely visited it and there is a significant
opportunity to improve conditions for the pilgrimage market while at the same
time expanding the circuit to attract non—Buddhist travellers who are interested
in the area's cultural and historical significance. The project was carried out by
the Ministry of Tourism of India and the International Finance Corporation
(member of the World Bank Group) with the journey as expert advisers. The
project included a thorough assessment of the different sites, numerous interviews
with stakeholders, specific concepts of the site project and an overall strategy
document that included vision and growth goals, as well as implementable
recommendations for infrastructure development, services, human resources and
promotional programmes for tourism growth along the circuit.

2.9 GLOSSARY :

Itinerary : A travel document recording a route or journey.
Package : A combination of services

Tour operator : A person who combines the services

2.10 FURTHER READING :

1. Santorini in 3 Days Book

2. Trip Planner and Travel Journal : Vacation Planner & Diary for 4 Trips,
With ... Book
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3.0 LEARNING OBJECTIVES :

In this unit, we will discuss the people, culture of Gujarat and the heritage
of Gujarat. We will also have a look on the major tourist destinations and tourist
inflow. A SWOT analysis will be done to find out the strengths, weakness and
future opportunities of Gujarat tourism.

3.1 INTRODUCTION :

Gujarat is one of the most industrialized states in India. The capital of
Gujarat is Gandhinagar. Previously it was a portion of the state of Bombay. But
on 1st May 1960 the Government of India took all the Gujarati speaking people
in the region and made it the state of Gujarat. Gujarat is the birthplace of many
freedom fighters. The most prominent names are Mahatma Gandhi, Sardar Patel
and Muhammad Ali Jinnah. Vikram Sarabhai was the father of India's space
program. His birthplace was Gujarat. Over time Gujarat has produced the best
entrepreneurs in the world. Gujarat is in the western part of India. Gujarat is
mounted by Pakistan in the west, Rajasthan in the north, Madhya Pradesh in the
east and Maharashtra in the south. Gujarat it also shares the border with Arabian
Sea to the west. If we talk about the ancient civilization Gujarat was a part of
it Gujarat was a part of one of the best ancient civilizations, which is called Indus
Valley Civilization. Some sites of Indus Valley Civilization like Lothal and
Dholavira are in Gujarat Lothal is believed to be e the first port of India. It is
also believed to be e one of the world's Major ports at that point of time.

3.2 MEANING OF THE NAME AND HISTORY :

Gujarat has a rich historical background. The Gurjara (supposedly a
subtribe of the Huns). Present day Gujarat was ruled by Maurya and Gupta
dynasty for sometimes. At that point in time, its sport Bharuch served as a trading
centre of India. After the fall of Gupta dynasty in 6th century Maitaka Dynasty
ruled Gujarat from 6th to 8th century. After the end of 8th century Gujarat was
ruled by Pratihar Clan. Gujarat became the home for Parsi refuses arrived in 775
in Gujarat from Iran. Rajput dynasty ruled Gujarat from 962 to 1243. During the
time of Solanki dynasty the capital of Gujarat was Patan. AllauddinKhilji attacked
Patan in 1297 and incorporated Gujarat into Delhi Sultanate. In 1576 Gujarat
became part of the Mughal sultanate. During the 18th century, Marathas
conquered Eastern and Central regions of Gujarat.

The first European power to arrive in Gujarat was Portugal. After they
came, take several areas like Daman Diu Dadra and Nagar Haveli. In 1614 the
British East India Company established a factory in Surat. After the heritage of
Gujarat, the British East India Company acquired the state in 1668. After that
Gujarat was put under the authority of Bombay Presidency but Baroda was not
included. The British ruled Ahmedabad, Bharuch, Panchmahal and Surat directly.
On 1st May 1960, the Bombay state was split into two parts and Gujarat was
born as an independent state. The first capital was Ahmedabad. But in 1978 it
was shifted to Gandhinagar.

3.3 GEOGRAPHY :

There are mountain ranges in Gujarat. If we talk about the significant
ranges, they are Vindhya range, Western Ghats Satpura and Aravali. If we talk
about the hills, they are Pavagadh, Palitana, Girnar and Saputara. There are two

Gujarat Tourism

17



Geography of Tourism

18

major rivers in Gujarat one is Narmada and other is Sabarmati. The Gujarat is
having the longest coastal front among all the states. At the extreme west it is
having white desert called Rann of Kutch.

3.4 CULTURE :

86% of the state population of Gujarat speak Gujarati as the primary
language. 5% of the state population speak Hindi. Some other languages are Bhili
Marathi and Urdu.

The major dance forms are Dandiya and Garba. The prominent religions
are Hinduism, Jainism and Islam. The largest cities in Gujarat sequence wise our
Ahmedabad, Surat, Vadodara and Rajkot.

3.5 SOME FAMOUS TOURIST DESTINATIONS :

As you all know Gujarat has become one of the prominent tourism
destinations in India. Let's talk about some of the major tourist destinations of
Gujarat.

3.5.1 Somnath Temple :

Somnath Temple is considered as one of the 12 Jyotirlingas of Lord Shiva.
It is situated in the Gir, Somnath district. It was built during the Chalukya period
and the style of architecture is Chalukya.

3.5.2 Gir National Park :

Gir National Park is the home to Asiatic lions. It is situated in Junagadh
district. It is the most visited National Park in Gujarat. Due to efforts of
government and forest department the population of Lion increased significantly.

3.5.3 Rani Ki Vav :

It is situated in the district of Patan. It is a UNESCO World Heritage site.
It was built by Rani Udaymati in 16th century. It's architecture is one of the finest
example of step well in Indian.

3.5.4 Pavagadh Archaeological Park :

It is a UNESCO World Heritage site situated around historical town of
Champaner in Panchmahal district. It is famous for its attractions like Jama
Masjid and Pavagadh Fort.

3.5.5 Lothal :

Lothal is one of the Ancient sites of Indus Valley Civilization. It was
considered the first seaports in India. The town was important trade centre of that
time and archaeological site of present days.

3.5.6 Lakshmi Vilas Palace Hotel :

It is situated in Baroda. It is the residence of the royal family of Baroda
it is considered as 4 times larger than Buckingham Palace. It is the centre of
attraction in Baroda and houses lot of antiques.

3.5.7 Dwarka :

Dwarka is one of the Char Dham of the Hindu religion. It is considered
as the ancient capital of Lord Krishna. There is one Joytirling and other religious
places nearby to visit.



3.5.8 Palitana :

Palitana is one of the holiest places for the followers of Jain religion. You
can camp at Rann of Kutch. You can have Jeep Safari in Gir National Park. You
can enjoy the tribal homestays in Dang district of Gujarat. You can take people
for a camel safari in Rann of Kutch. You can enjoy an aircraft ride at Ahmedabad.
You can take your friends Heritage City tour in Ahmedabad.

3.4.9 The Statue of Unity :

The Statue of Unity is a colossal statue of Vallabhbhai Patel, an Indian
statesman and independence activist. The statue is located in Gujarat state, India.
It is the tallest statue in the world, with a height of 182 metres. It is situated 100
kilometres southeast of the city of Vadodara and 150 kilometres from Surat, on
the Narmada River in the Kevadiya colony, facing the SardarSarovar Dam.

Sardar Patel Statue of Unity (Source — TCGL)

3.6 THE WORLD HERITAGE CITY OF AHMEDABAD :

Ahmedabad is the largest city of Gujarat and it is also the former capital
of Gujarat in July 2017 it was declared as the First World Heritage city of India.

Ahmedabad was founded by Sultan Ahmad Shah in 1411 AD. Ahmedabad
contains 2600 heritage sites and it is more than 600 years old. In Ahmedabad,
there are many communities like Hindu Muslim and Jain live in peace for around
600 years. Ahmedabad was included in Heritage City's tentative list in 2011 by
UNESCO. The major attraction and USP of the old city of Ahmedabad are the
elegant carving on Jain and Hindu temples and the Indo Islamic architecture.
Heritage of the old town is associated with religious buildings and architecture.
Ahmedabad is also called the walled city. The old walled city is famous for its
rich domestic wooden architecture, which is known as Havelis.

The question is why UNESCO included Ahmedabad in the world heritage
city list ? And why Ahmedabad became the first world heritage city in India ?
Ok, if we talk about the reason behind selecting Ahmedabad as a world heritage
city is very simple. Ahmedabad became the world heritage city because of its
authenticity in heritage. Dear student, if you travel to the old city of Ahmedabad,
which is also known as the walled city, you can see e architecture of the Haveli
represents a strong sense of character through its wooden Furnishing. The
buildings Oregon say the Haveli is where build in complete wood and the
architecture is unique. This is one of the reasons why Ahmedabad was included
in the world heritage city list.
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In the old city of Ahmedabad there is a Fort. There are three gates at the
end of MaidanShahi and Jama Masjid. Where the first architectural building
which was built by Ahmad Shah. And another reason is the Peaceful coexistence
of many communities like Islam, Hindu and Jain.

Lets discuss how is the WHC is managed. Ahmedabad includes 28
monuments, which are listed in Archaeological Survey of India and the other old
buildings, which are the main heritage of the ancient city of Ahmedabad are
protected by the Heritage department of Ahmedabad Municipal Corporation.
There are around 2696 buildings. The buildings which are listed by Ahmedabad
Municipal Corporation and which are a part of the historic city of Ahmedabad
are regarded as a protected zone with special regulations. These regulations are
made and supervised by Ahmedabad Urban Development Authority. This is how
they protect the old city of Ahmedabad and they manage it. Student, if you are
in Gujarat you must travel to Ahmedabad once. It will take you to ancient times
and you will be amazed by the wooden architecture of the old historic city.

3.7 USP OF GUJARAT :

Let's discuss the USP of Gujarat tourism, which means something which
can be found in Gujarat but cannot be found in other states of India. When we
market our product or sell our tourism package, we must convince the customer
or the potential customer that what we are giving unique for the package.

If we talk about Gujarat, Gujarat is the home for Asiatic lions. The lions
can be found in Gir National Pak. The next USP of Gujarat is Somnath Temple,
which is one of the Jyotirlingas of Lord Shiva. If we talk about Gujarat, we know
there is white desert called Rann of Kutch. The Rann of Kutch or you can say
the white Rann, cannot be found anywhere other than Gujarat. It is the uniqueness
of Gujarat. If we talk about the events, we can say the international Kite Festival
in Ahmedabad or the state of Gujarat is unique. Gujarati cuisine is very delicious
and unique, which can be enjoyed by a tourist. Dwarka is one of the significant
places of Char Dham in the Hindu religion. It was a city of Lord Krishna which
is unique to the followers of Hinduism. Another uniqueness of Gujarat is it was
a part of ancient Indus Valley Civilization. Places like Dholavira and Lothal are
unique. When you reach your tourism package of Gujarat to a potential customer,
you must define this uniqueness and explain so that it will be easy for you to
convince him to buy your package. People travel to see the uniqueness in culture.

3.8 MICE TOURISM IN GUJARAT :

The full form of mice is meetings, incentives, conventions and exhibitions.
MICE being the premium segments of the tourism industry. So, with the
traditional tourism industry GTDC has introduced MICE tourism in Gujarat to
increase the tourist inflow. Gujarat is the land of entrepreneurs. So, it is essential
to talk about mice tourism and the future of mice tourism in Gujarat. In Gujarat,
we already have a domestic market for mice tourism and at the same time, we
are introducing international mice tourism in Gujarat.

In some of the MICE destinations in Gujarat Today, Mahatma Mandir in
Gandhinagar is considered as one of the international convention centres for
MICE. It host events like Vibrant Gujarat, Pravasi Bharatiya Divas, etc.

At the same time, in the future, the Gujarat Tourism will construct new
convention canters in Ahmedabad, Vadodara and Rajkot as proposed. The



Tourism Board of Gujarat, the state Tourism Development Corporation of
Guyjarat, has already started promoting Ahmedabad, Vadodara and Surat destinations
at the international level to attract more foreign MICE tourists.

3.9 PROMOTIONAL STRATEGY OF GUJARAT TOURISM :

In the past, the campaign Khushbu Gujarat Ki was one of the major
turning points of Gujarat Tourism. Gujarat Tourism appointed Shri Amitabh
Bachchan, the brand ambassador of Gujarat Tourism. He became an effective
brand ambassador. The tourism destinations that promoted in all media through
Shri Amitabh Bachchan and more tourists get attracted to Gujarat Tourism.

Gujarat Tourism as a useful information system through which it can attract
more and more tourists to the state. Gujarat Tourism has also introduced laser
light and sound shows at major tourism destination. Gujarat Tourism is trying to
promote its brand and products through food and festival. Events like Rann Utsayv,
International Kite Festival, Navratri, Modhera Dance Festival have given a boost
to Gujarat Tourism.

3.10 FUTURE OF GUJARAT TOURISM :

Gujarat gets a lot of competition from its neighbouring states like
Rajasthan, Madhya Pradesh and Maharashtra. At the same time, Gujarat wants
to stay ahead of the competition. Gujarat has already started working on MICE
tourism to attract more International mice tourists are you discussed before.
Gujarat is creating artificial monuments like Statue of Unity, which can boost
Gujarat tourism in the near future at the same time, Gujarat is looking for
introducing tribal home stays which can give an authentic tribal, rural experience
to the international as well as domestic tourists.

3.11 USE OF DIGITALTECHNOLOGY IN TOURISM PROMOTION
IN GUJARAT :

In the age of digitalisation, you cannot ignore the importance of digital
technology. Digital technology can be used to age the tourism promotion in
Gujarat. So, we are going to discuss some of the factors which Gujarat Tourism
has taken into consideration for the digitalization of tourism promotion for staff.

The state Tourism Development Corporation has started a joint venture
with infrastructure leasing and financial services. Making 360 degrees live action,
VR videos to promote the ancient sites of Indus Valley Civilization like Lothal
Dholavira.

3.12 SWOT ANALYSIS :

Talking about the strengths, weaknesses, opportunities and threats of
culturally and economically rich Gujarat state is tough task. It is always important
to analyse strengths and weaknesses before starting a tour to Gujarat or to make
a tour package for Gujarat.

3.12.1 Strengths of Gujarat Tourism :

Gujarat is having the one of the rarest species of animal in the wild life
to show to the tourist. In entire Asia only it's wild life is having Lion and Wild
Ass.
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Gujarat is very well connected with its neighbouring states and globally
with wide network of road, railways and airports.

Gujarat is known as the state of entrepreneurs. So, it is very easy to set
up a tourism business in Gujarat. Secondly, the people of Gujarat love to travel
and visit places this is backed by their rich economy helps tourism business. It
is estimated that Gujarat is having the highest number of outbound tourist among
all states of India.

The recent tourism campaigns of Gujarat with Amitabh Bacchan as brand
ambassador has created a very nice impact in the minds of people both
internationally and Domestic. This has given boost to the inbound and domestic
tourism in Gujarat.

3.12.2 Weaknesses of Gujarat Tourism :

Gujarat doesn't have night life and entertainment quotient in its tourism
product. It has many things to offer but when it comes to recreational activity
it is lacking as a result even local people move out of Gujarat to neighbouring
states like Rajasthan, Madhya Pradesh and Maharashtra for it.

Gujarat has different types of tourism products like wildlife, religious
destinations, Jain pilgrimage centres and scope for MICE tourism. Till now
Gujarat has failed to promote as destination and USP is missing. It is tough to
bring all products together and make them a brand.

3.12.3 Opportunities in Gujarat Tourism :

If you are in Gujarat, you have already known Gujarat is an unexplored
state and there are not many packages available for Gujarat Tourism. So, we can
take it as an opportunity and build a tourism business on Gujarat.

Gujarat has a perfect blend of wildlife, MICE tourism, historical tourism
and religious tourism. This can be mixed together and form a new tourism
segment.

Gujarat has good political conditions for business. So, finding tourism
business opportunities and implement them through one window clearance is
easy.

3.12.4 Threats for Gujarat Tourism :

Gujarat is having direct competition from the states like Maharashtra,
Madhya Pradesh and Rajasthan. These states are already doing well in the tourism
business. So, it's difficult for Gujarat to evolve as a brand for promoting tourism
business.

Even the locals are not inclined to the destinations within Gujarat. They
explore other tourism destinations rather than in Gujarat. Destinations in Gujarat
are not well promoted within locals and it is local people who will popularise
the destination first.

O  Check Your Progress — 1 :

1. — is an example of industrialized states of India.
(a) Odisha (b) Gujarat
(c) Kerala (d) Himachal Pradesh

2. The British East India Company acquired the Gujarat state in
(a) 1666 (b) 1667 (c) 1668 (d) 1669



3. is the largest city in Gujarat. Gujarat Tourism
(a) Rajkot (b) Vadodara (c) Surat (d) Ahmedabad
4. Somnath Temple was built during _______ period.
(a) Chalukya (b) Vikram Sarabhai
(c) Muhammad Ali Jinnah (d) Mahatma Gandhi
5. Rani ki Vav was built by
(a) Rani Aditi (b) Rani Satyabhama
(c) Rani Udaymati (d) Rani Elisabeth
6. Lakshmi Vilas Palace Hotel is situated in
(a) Rajkot (b) Baroda (c) Surat (d) Ahmedabad
7. is one of the holiest places for the followers of Jain religion.
(a) Rajkot (b) Baroda (c) Surat (d) Palitana
8. Ahmedabad was founded by
(a) Sultan Ahmad Shah (b) Akbar
(c) Jahangir (d) Birbal
9. Ahmedabad is also called
(a) Pink city (b) Walled city (c) City of God (d) City of river
10.  USP stands for
(a) Unique selling percentage (b) Unique sold to people
(c) Unique selling proposition (d) Under selling proposition
3.13 ANSWERS FOR CHECK YOUR PROGRESS :
Q Check Your Progress 1 :
1. (b), 2. (¢), 3. (d), 4. (a), 5. (¢)
6. (b), 7. (d), 8. (a), 9. (b), 10. (a)
3.14 GLOSSARY :
USP : Unique selling proposition
Dwarka : One of the significant places of Char Dham in the Hindu
religion.

MICE : The full form of mice is meetings, incentives, conventions and

exhibitions. MICE is one of the premium segments of the tourism industry.

Khushbu Gujarat Ki : One of the major campaigns run by Gujarat

tourism. In which Shri Amitabh Bachchan appointed as brand ambassador.

3.15

ASSIGNMENT :

Make a detail list of ten major tourist destination as for the revenue

collected by Gujarat Government.

3.16

ACTIVITIES :

Visit at least three tourist destination of Gujarat and make a project report

on the base of experienced you have in that destinations.
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3.17 CASE STUDY :

Gujarat has been a lively melting pot of cultures, customs and movements
for decades. It has also been blessed with a unique natural landscape and
architecture that includes ruins of an ancient Harappan civilization long forgotten
at Dholavira and Lothal to the abode of endangered wildlife such as the Asian
Lion and Wild Ass not found anywhere else in the world, from the holy city of
Dwarka to the Solanki rulers' magnificent Modhera Sun Temple.

But Gujarat has still not been able to fulfil its tourist potential, unlike rival
tourist states such as Rajasthan, Kerela, Andhra Pradesh and Goa. Most of this
is due to the failure to establish a distinctive brand and create deals that draw
more Visitors.

"Because of its large mosques, temples, stepwells and forts, the
archaeological area of Champaner, Pavagadh has been listed by UNESCO as"
World Heritage Site. There are over 400 archaeological sites in the State,
including some of the most significant excavations at Lothal (near Ahmedabad),
Surkotada and Dholavira of the Indus Valley civilization era.

Gujarat is the land of wealthy crafts such as weaving Patola, khadi,
bandhani, embroidery, block printing, rogan painting, pachhedimatani, namda,
woodcraft, etc. Gujrat also has a rich mix of exotic cultures, from the Kutch camel
riders to the hilly tribals of Sabarkanta, Dangs, Chhota Udaipur, etc.

A number of popular event assets have been developed by the Gujrat
tourism department, such as RannMahotsav, Vibrant Gujarat, Modhera Dance
Festival, International Kite Flying Festival, etc.

The state intends to bring Gujarat's rich culture on the world map with the
celebration of festivals like Navaratri Mahotsav, Tarnetar Fair, Sharadotsav,
DangsDarbar and Kvant Fair.

But still all this promotion and rich tourism assets have not been able to
put Gujarat on the map of tourism. Discuss the reasons for Gujarat not being such
a popular destination being economically and culturally sound state.

3.18 FURTHER READING :

https://www.gujarattourism.com/
http ://www.globalgujarat.com/
Tourism In India : An Overview, Vol.1 by Rabindra Seth



BLOCK SUMMARY :

The tourism industry plays a crucial role in strengthening the global GDP
is indeed a big plus point. It is one of the major and fastest growing sectors in
the world Global economy, with important environmental, cultural, social and
economic impacts. The world has witnessed a growing number of tourists when
the country opened to tourism. The accentuating arrivals of tourists to South East
Asia are the result of the countries ' political collaboration and networking. A
travel agent sells travel related products and services on behalf of third party
travel suppliers, such as airlines, hotels, and cruise lines, to end—user customers.
Some agencies also serve as agents of general service for foreign travel companies
in various countries. On the other hand, a tour operator is a company specializing
in holiday planning and operation, making it available either directly or through
the retail travel agency to tourists. There are ample opportunities for those
planning to enter this vital tourism industry sector. Even many of you have huge
jobs right at your own location if your area is a tourist destination.

Gujarat Tourism
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BLOCK ASSIGNMENT :

Q

Short Answer Questions :

1.

2
3.
4
5

Who is a tour operator ?

What is the role of a tour operator ?

What are the types of itineraries ?

What are some religious destinations in Gujarat ?

Describe the culture of Gujarat ?

Long Answer Questions :

1.

2
3.
4
5

Explain tourism supply chain ?

How to make a tour package ? Describe the steps.
Make an itinerary on destinations in Gujarat ?
Explain the process of making an itinerary ?

Write about the dos and don'ts of itinerary preparation ?
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ROLE OF SELF INSTRUCTIONAL MATERIAL
IN DISTANCE LEARNING

The need to plan effective instruction is imperative for a
successful distance teaching repertoire. This is due to the fact that
the instructional designer, the tutor, the author (s) and the
student are often separated by distance and may never meet in
person. This is an increasingly common scenario in distance
education instruction. As much as possible, teaching by distance
should stimulate the student's intellectual involvement and contain
all the necessary learning instructional activities that are capable
of guiding the student through the course objectives. Therefore,
the course / self-instructional material are completely equipped

with everything that the syllabus prescribes.

To ensure effective instruction, a number of instructional
design ideas are used and these help students to acquire knowledge,
intellectual skills, motor skills and necessary attitudinal changes.
In this respect, students' assessment and course evaluation are

incorporated in the text.

The nature of instructional activities used in distance
education self- instructional materials depends on the domain of
learning that they reinforce in the text, that is, the cognitive,
psychomotor and affective. These are further interpreted in the
acquisition of knowledge, intellectual skills and motor skills.
Students may be encouraged to gain, apply and communicate
(orally or in writing) the knowledge acquired. Intellectual- skills
objectives may be met by designing instructions that make use of
students' prior knowledge and experiences in the discourse as the

foundation on which newly acquired knowledge is built.

The provision of exercises in the form of assignments,
projects and tutorial feedback is necessary. Instructional activities
that teach motor skills need to be graphically demonstrated and
the correct practices provided during tutorials. Instructional
activities for inculcating change in attitude and behavior should
create interest and demonstrate need and benefits gained by
adopting the required change. Information on the adoption and

procedures for practice of new attitudes may then be introduced.

Teaching and learning at a distance eliminates interactive
communication cues, such as pauses, intonation and gestures,

associated with the face-to-face method of teaching. This is



particularly so with the exclusive use of print media. Instructional
activities built into the instructional repertoire provide this missing
interaction between the student and the teacher. Therefore, the
use of instructional activities to affect better distance teaching is

not optional, but mandatory.

Our team of successful writers and authors has tried to

reduce this.

Divide and to bring this Self Instructional Material as the best
teaching and communication tool. Instructional activities are
varied in order to assess the different facets of the domains of

learning.

Distance education teaching repertoire involves extensive use
of self- instructional materials, be they print or otherwise. These
materials are designed to achieve certain pre-determined learning
outcomes, namely goals and objectives that are contained in an
instructional plan. Since the teaching process is affected over a
distance, there is need to ensure that students actively participate
in their learning by performing specific tasks that help them to
understand the relevant concepts. Therefore, a set of exercises is
built into the teaching repertoire in order to link what students
and tutors do in the framework of the course outline. These could
be in the form of students' assignments, a research project or a
science practical exercise. Examples of instructional activities in
distance education are too numerous to list. Instructional activities,
when used in this context, help to motivate students, guide and

measure students' performance (continuous assessment)



PREFACE

We have put in lots of hard work to make this book as user-
friendly as possible, but we have not sacrificed quality. Experts
were involved in preparing the materials. However, concepts are
explained in easy language for you. We have included many tables

and examples for easy understanding.

We sincerely hope this book will help you in every way you

expect.

All the best for your studies from our team!
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PHYSICAL GEOGRAPHY OF INDIA
AND IMPORTANCE IN TOURISM

Block Introduction :

Human beings always face both of the situations in which they interact with
each other. The physical (natural) environment that teaches them to adjust
provides air, water, and shelter while the (constructed) human or cultural
environment tells the story of their settlement. When the primitive men synchronized
with their natural environment, it was the pattern of settlement that came into
use, focusing on the cultural, economic, health , transport, population, political
, historical, health , social and many sub—branches of all of these domains.
Similarly , due to the interaction with the natural environment, there are many
aspects to physical geography such as soil, ocean, glaciers, meteorological and
many more. All these studies are carried out to analyze the connection between
environment and space.Geography plays an important role in boosting tourism.
As we all know many of the attractions in destinations deals with nature. In this

block, we will discuss many aspects of Indian geography.

Block Objectives :

1. Define geography and its components.
2. Relate tourism with geography.
3. Understand the importance of geography in tourism.

4, Define Indian geography and its impact.

5. Know about various geographical features of India.

6. Understand the river systems, mountains, climate of India.

7. Know about the mountain geography of India.

8. Understand how important the mountain geography is for tourism.
9. Define the geography of various Indian islands.

10. Relate tourism with the islands.

11.  Understand the importance of islands in tourism of India.

Block Structure :

Unit 1 Importance of Geography in Tourism

Unit 2 The Geography of India

Unit 3 Famous Mountain Pases and Peaks of India

Unit 4 Island Geography of India



UNIT

01 Importnce of Geography
in Tourism

UNIT STRUCTURE

1.0 Learning Objectives
1.1 Introduction
1.2 Tourism
1.3  Contributions of Geography
1.4 Basic Geographical Terms
1.5 Geographical Components of Tourism
1.6 Major Geographical Regions for Tourist Activities
1.7 Geographical Resources
1.8 Let Us Sum Up
1.9 Answers for Check Your Progress
1.10 Glossary
1.11 Assignment
1.12 Activities
1.13 Case study
1.14 Further reading
1.0 LEARNING OBJECTIVES :
After going through this unit, you will be able to :
. Define geography and its components.
. Relate tourism with geography.
. Understand the importance of geography in tourism.
1.1 INTRODUCTION :

The word 'Geography' is derived from two words. The first one is 'Geo'
and the second one is 'Graphy'. The meaning of the two words is : Geo means
earth and Graphy means the field of study. That means Geography is the field
of study that deals with the earth. We can say in simple words, the field of study
which tells us the structure of the earth atmosphere and its impacts. Geography
is of two types human geography and the second one is physical geography.
Human Geography deals with the study and history of humans. This basically,
focuses on the cultural, political social, and economic aspects. Physical geography
can be defined as a study, which deals with the natural environment. Here the
natural environment means the organism, climate, soil, water bodies, and

landforms, etc.
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1.2 TOURISM :

The word tourism is derived from the word tornos. Tonos is a Latin origin
word. The meaning of the word tornos is a journey that is performed circularly.
People who perform tourism are called tourists. People visit places to fulfill their
psychological and physical needs. Tourism doesn't act in isolation. Tourism has
its key components like attraction, accommodation accessibility, amenities, and
activities. Attraction means a destination where the tourist visit. Accommodation
means where the tourists stay in a particular destination. It can be hotels, resorts,
or any type of shelter which can accommodate the tourist stops. The next
component is accessibility. Accessibility means how will a person reach to the
destination from his origin. That means you are visiting the Taj Mahal and you
are starting from Ahmedabad by train. The medium through which you are
traveling from Ahmedabad to Agra is called your accessibility medium or simply
accessibility. Here the accessibility medium can be travel by road, railway or
airplane. The next component is the activity. The recreational or fun activity a
tourist perform during his visit to the destination apart from visiting tourism
attaraction. Amenities mean the things tourist needs in a destination like a taxi
service, restaurant, shopping facilities, banking facility, money exchange etc. are
called the amenities. Amenities supplement the full journey. Without these five
components, tourism cannot be performed. Imagine there is no attraction in Agra
then why should people go to Agra.

As far as attractions are concerned we can categorise them into two parts.
The first one is the man—made attractions. It includes forts, palaces, temples, the
cultures of human beings, arts and crafts, cuisines and museums, etc. The second
one is natural attractions, it includes beaches islands rivers oceans mountains
valleys snowfalls waterfalls deserts etc.

0  Check Your Progress — 1 :

L. Which is not the key components of tourism ?
(a) Accommodation (b) Shopping Mall
(c) Accessibility (d) Amenities

1.3 CONTRIBUTIONS OF GEOGRAPHY :

As we know tourism is a combination of many natural and manmade
components which provides a strong attraction to tourists to visit a particular
destination in a comfortable weather condition. The kind of attraction, the quality
of accommodation, accessibility, and amenities provide tourists motivation to stay
longer in a specific destination. So it is very important to have knowledge about
the basic tourism products and their geography so that we can make the tourist
stay there for longer time.

It is a win—win situation for both locals and tourists because when the
tourist will stay in the destination, he will spend money and that will boost the
local economy. At the same time, he will relax and have a good time with his
family which will fulfill his psychological needs. Geography plays an important
role in boosting tourism. As we all know many of the attractions in destinations
deals with nature and its exceptional natural products. The natural products can
be mountains, rivers, flora, fauna, wildlife, national parks, rainfall, temperature,
humidity, snowfall. Millions of people get attracted to the natural beauty of many
destinations. If we talk about India people go to Kerala to enjoy the monsoons.



People go to Himachal Pradesh to enjoy the snowfall. People go to Rajasthan to Importnce of

see the desert. People go to Kashmir for its scenic beauty. There are thousands ~ Geography in Tourism
of examples where geography plays an important role or we can say it is the most

important driver for tourism.

0  Check Your Progress — 2 :
1. Desert is which type of geographical attraction ?
(a) Manmade (b) Natural
(c) Artificial (d) None of the above options

1.4 BASIC GEOGRAPHICAL TERMS :

Before we go into detail, let's have some knowledge about basic geography.
The first basic term is globe. Globe is the representation of the earth. There are
longitudes and latitudes. These lines are imaginary. The lines that originate from
poles and terminate at poles are called the longitudes. The line which divides the
earth into two parts, north and south is called the equator, and the lines parallel
to the equator are called the latitudes. The zero degree longitude is called the
prime meridian. From the prime meridian, we calculate the time. It is called the
zero degree longitude. The prime meridian runs through Greenwich Village near
to London.
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The prime meridian is also called the zero meridian. The prime meridian
divides the earth into two parts. The first part is called the eastern hemisphere
and the second part is called the western hemisphere. The parallel lines which
extend from east to west are called latitude lines. The importance of the latitude
is used in climatic studies for a particular destination. The study of flora, fauna,
rainfall, humidity, temperature are also taken into consideration with the help of
this latitude.

0  Check Your Progress — 3 :
1. Which imaginary lines act as time zones ?

(a) Latitude (b) Longitude (c) Equator (d) North pole

1.5 GEOGRAPHICAL COMPONENTS OF TOURISM :

In 1979, Sir Robinson describe the components of geography and tried to
explain it through a model. The model has all the essential ingredients. The model
is based on natural attractions. This defines the motivation and tourists through
geographical needs. Sir Robinson said the majority of tourist attractions are based
on geography. As discussed earlier the location of the destination is the most
important aspect of the element of tourism. At the same time, accessibility also
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plays an important role, because if there is not a medium of accessibility, that
tourists cannot visit a destination. The location and accessibility are the two
aspects of the same coin. That means the location that attracts the tourist and the
accessibility is a medium through which the person reached the location. At the
same time, the weather also plays an important role in visiting a particular
destination. The tourist compares the ease and comfort of the weather conditions.
Climatic conditions also play an important role. From the sunshine to the
monsoon to the colder places as far as tourism is concerned, people from the
mountain areas to visit those areas. And people from the beach areas love to enjoy
the snowfall in a hill station. Animal life or we can say the wildlife differs from
one geographical condition to another geographical condition. The wildlife in the
origin of tourists might be different and attractive to another destination. It is a
major element of the motivation of tourists. At the same time, human geography
also affects tourism. Like the culture, tradition, art, and craft. If we talk about
the model of Sir Robinson's, many components like accessibility and location,
space, scenery include the mountains, canyons, coral reefs, cliffs, rivers, lakes,
waterfalls, geysers, glaciers, forests, grasslands, desert, etc. The next one is the
climatic conditions which include clouds, temperature conditions, humidity, and
oxygen level also. Another condition is the animal life or wildlife. Games for
hunting and fishing can be included in animal life. Another point is the settlement
structure of various geographical areas like towns, cities, villages, historical,
romance, and monuments. At the same time, culture is another element of the way
of life tradition, art and craft also attract tourists.

1.6 MAJOR GEOGRAPHICAL REGIONS FOR TOURIST
ACTIVITIES :

If we talk about the tourist activities in the world, we can divide the whole
regions into four important parts. The first one is Europe. Europe is the most
tourist generating region. The focus of Europe is on international tourism and it's
the world's primary destination for foreign tourists.

The second one is North America. This is the most important region as far
as the volume of the international tourist is concerned. It focuses on international
tourism more than domestic tourism.

The next region is, the Pacific and Australia. This is the world's most
rapidly growing tourist region. This doesn't have volumes of tourists like Europe
and North America but this region has potential for the future.

The last region is South Asia, the Sahara of Africa, and the Middle East
and Central and South America. These regions have good relations with the
economically developed countries in the world. These regions are still developing
as far as tourism is concerned and having a growth in tourist inflow.

O  Check Your Progress — 4 :

1. Which is the most tourist generation region ?

(a) Europe (b) US (c) Asia (d) India
2. Human geography deals with

(a) Study of planet (b) Study of a region

(c) History of the humans (d) History of animals



1.7 GEOGRAPHICAL RESOURCES :

As far as geographical resources are concerned, the first one is the rainfall.
In most cases the rainfall damages tourism. The tourists don't want to visit a
destination when it is raining. But at the same time, there are regions where people
visit to enjoy the rainfall. Like in Kerala, many tourists come to enjoy the
monsoon of India.

The second one is sunshine. The tourists love sunshine. A tourist always
wants to visit a destination during the sunshine days. No one doesn't want to visit
a destination on a foggy day. So, the sunshine is an important factor as far as
the tourist environment is concerned. It is the climatic conditions like the hot
condition, tropical condition, cool temperature condition, the cold and mountainous
condition also impact tourism activities. The hot conditions are not suitable to
visit in summer days. So, tourists visit the destination in winter.

The tropical climate has a very humid atmosphere so that tourists get tired
immediately. The high humid conditions in tropical areas are not favorable
conditions for tourists. People love to visit the cold climate if they are from the
hot climatic regions or they want to visit the cold temperature climate in summers
or they want to enjoy their vacation in a hill station. Mountain regions are
regarded as adventure destinations. These are most favorable to young tourists
or you can say, adventurous tourists. These are not any motivations for the tourists
who are in their old age. Coastal resources also play an important role like sea
beaches, waves, and tides.

These are the elements that tourists enjoy. For example, a tourist from a
mountainous region to visit the beaches. Landscape and wildlife resources are
also so important role in tourist motivation. These can be divided into natural
landscapes, tropical forests, national parks, wildlife sanctuaries, and cold deserts.

Historic resources are also a major component of tourist motivation. The
settlement patterns valley, civilization ruins are also the attractions for the
tourists'. As like in India we have Mohenjo Daro and Harappa ruins where people
come to see. You have an attraction for architecture or history or who wants or
curious about the old cities. Other motivations for geographic motivations are
cultural entertainment and manmade resources like team—based amusement parks,
recreational centers, nightlife, sporting events, shopping, and adventure sports in
various areas. For example, tourists visit Dubai, there some tourist visits to the
Palm Islands.

1.8 LET US SUM UP :

So, no doubt geography plays an important role in tourism. The culture of
a place is determined by its climatic conditions and geography. The climate is
influenced by the temperature that most conditions that are related to geography.
Human geography and physical geography are two sides of the same coin. Both
of them are important to tourism. The culture of humans on cultural geography
deals with human civilization and man—made monuments. Physical geography
also is the motivation that deals with water bodies, adventure sports, forest natural
resources. Geography is the part of tourism or we can say the most important part
of tourism and we cannot ignore that.

Importnce of
Geography in Tourism
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1.9 ANSWERS FOR CHECK YOUR PROGRESS :

a Check Your Progress 1 :

1. (b)

a Check Your Progress 2 :
1. (b)

a Check Your Progress 3 :
1. (a)

a Check Your Progress 4 :
1. (a), 2. (¢)

1.10 GLOSSARY :

Geography : Geography is a field of science devoted to the study of the
lands, features, inhabitants, and phenomena of the Earth and planets.

Mountains : A mountain is a large landform that rises above the
surrounding land in a limited area, usually in the form of a peak.

River : A natural flowing watercourse

Soil : A mixture of organic matter, minerals, gases, liquids, and organisms
that together support life.

1.11 ASSIGNMENT :

1. What are the geographical components of tourism ? Explain those in 500
words.

2. What are the major geographical regions of the world ?

3. How geography influence tourism ?

1.12 ACTIVITIES :

1. Visit a museum and find out the components of human geography.

2. Find out the imaginary lines on a globe.

1.13 CASE STUDY :

Tourism is one of the world's fastest—growing industries. Some of the poor
African nations are sustaining our tourism. We are going to take a case study of
Maasai Mara, which is located in Kenya.

Will talk about how the geography of Maasai Mara changed the economy
of the region. And how the geography of the region is attracting more tourists
and providing employment to the locals.

Masai Mara is famous for or safaris which offer The Tourist an opportunity
to watch closely the Migration of zebras and the big five.

The economy of the region is directly impacted by the geography of Maasai
Mara. It is boosting ecotourism and promoting many social and economic
initiatives. The geography of the region is providing well paid and stable jobs
for the locals. The jobs is from the service of the tourists to Safari in the jungle.

High—quality education has been introduced for the employees and their
families. They are encouraged to continue learning and making their children



self—sufficient. Many community development projects have been introduced to
the Maasai Mara region. The projects have been supported by the local
community and developed by the many hotels and camp operators. These
community development projects include infrastructure building, providing good
medical facilities to the locals of the region. This also includes water supplies,
telecommunication, and electricity.

Education has been highly impacted by tourism in this geographical region.
Many foreign organization has been supporting education for the locals and
encouraging their children to go to school and educate themselves.

At the same time, Sustainable Tourism has been introduced to the Maasai
Mara region and people have been working towards conserving the beauty and
the geography of the area for the future generation.

The locals have been supported by many foreign organizations. The
conservation has been made. The money which the tourist dispense in that
particular region that is directly going to the tourist guides, rangers, and the locals
of the geographical region. Training are also provided to the local guides so that
they won't disturb the animals which are living in a natural condition.

At the same time for sustainability, the local products are being used to
develop buildings for hotels and safari lodges. Water management systems are
being developed to ensure to provide clean drinking water to the community.
Waste is being recycled as much as possible hand strategic management waste
is taking place. At the same time, waste recycling is getting encouraged.

But the question is, why all this happening ? Why all these developments
are happening around Maasai Mara ? It is just because of the geography of the
region of many animal species. And these things have attracted tourists all over
the planet. The tourists are coming to enjoy themselves in between the animals
and the natural scenic beauty. The amount of money they spend in the region is
being used to develop and boost the economy and to provide jobs to the locals.
In the end it we can say the geography of the region has attracted tourists and
therefore the developments are taking place.

1.14 FURTHER READING :

1. Tourism Geography : A New Synthesis Book by Stephen Williams

2. Tourism Geography : Critical Understandings of Place, Space and Experience
Book by Alan A. Lew and Stephen Williams

3. An Introduction to the Geography of Tourism Book by Velvet Nelson
4. Tourism Geography Book by Doris S Davidoff and Philip G Davidoff

5. Geography of Travel & Tourism Book by Lloyd E Hudman and Richard
H. Jackson

Importnce of
Geography in Tourism
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2.0 LEARNING OBJECTIVES :

After going through this unit, you will be able to :
. Define Indian geography and its impact.
. Know about various geographical features of India.

. Understand the river systems, mountains, climate of India.

2.1 INTRODUCTION :

India is the seventh—largest country in the world. India has an area of 2.4%
of the world. The neighboring countries of India are Pakistan, Nepal, Bangladesh,
Bhutan, Sri Lanka. India is situated in the northern hemisphere of the globe. The
physiology of India is unique. India is also called the subcontinent because it is
surrounded by water bodies from three sides.

The latitudes of the Indian mainland are from 8.4 North to 37.6 degrees
north. The Indian mainland extends from 68.7 degrees east to 97.25 degrees east
in longitude.

The tropic of cancer passes through India and it divides the country into
two equal parts. The northern and southern India. The states, through which the
tropic of cancer passes are Gujarat, Rajasthan, Madhya Pradesh, Chhattisgarh,



Jharkhand, West Bengal, Tripura, and Mizoram. The time difference between the
western and easternmost longitudes of India is around two hours or you can say
30°. The Indian standard time is 5 hours 30 minutes ahead from the Greenwich
meantime. The standard meridian of India passes through Mirzapur, which is
located in Allahabad Uttar Pradesh.

2.2 THE GEOGRAPHY OF INDIA :

As far as the geography of India is concerned we can divide the Indian
subcontinent into six parts.

The Northern and North—Eastern Mountains
The Northern Plain

The Peninsular Plateau

Coastal Plains

1

2

3

4. Indian Desert
5

6 Islands

2

.2.1 Northern and North—Eastern Mountain :

The Kashmir side of the Himalayas includes Karakoram, Ladakh, Pirpanjal
ranges. We are going to talk about the mountain ranges of India and the mountain
passes of India in the next few units. The beautiful valley of Kashmir lies between
the Pirpanjal range and the great Himalayas.

Himachal and Uttarakhand Himalayas lie in between the Kali river and the
Ravi river. North Ladakh is an extension of the Himalayas which is a cold desert.
Darjeeling and Sikkim Himalayas lies between Nepal and Bhutan. These places
are famous for its tea gardens. The Arunachal Himalayas is situated between
Bhutan Himalayas and Diphu pass. On this side of the Himalayas, the biggest
river of India flows with the Brahmaputra. The next mountains ofthe Himalayas
are the eastern hills and mountains which are situated in Manipur and Mizoram.

2.2.2 Northern Plains of India :

The Northern Plains of India are formed due to the deposits bread by the
river Indus, Ganga and Brahmaputra. The length of the plane around 3200
kilometers from East to West.

2.2.3 The Peninsular Plateau :

The Peninsular Plateau is the oldest landform in India. Consist of Block
Mountains, rift valleys, and rocky structures. The peninsular plateau of India is
extended till Jaisalmer. This is the place where metamorphic rock search as
marble, slate is found. The peninsular plateau is divided into three categories as
the central highlands, the Deccan plateau, and the north—eastern plateau.

The central highlands is situated between the Narmada river and the
northern plains. It is founded by many hills and mountains like Aravali and
Satpura. The central highlands consist of Malwa, Chota Nagpur plateau. The next
one is the Deccan plateau. The Deccan plateau is famous for in black soil area
which was formed during volcanic activities. It is famous for orange cultivation,
sugarcane cultivation, and cotton cultivation. In this region, we have western
ghats and eastern ghats and both of the ghats meet at Nilgiri hills. The
northeastern plateau is an extensio